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AT Y —IEDTEIELTWAENTHY, L TCare ML, MzEge L
THFICRELELY ELTWDENTH D, TPC ORENL, ~—FT 47 - I v I AbHD
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p.90,J.N. =2 +D.M. #—KJ)—-D.E. ¥ L vk (1991) , [~—4 T 47 #
am~OHkiEk] pp.114-117),
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