TR 29 FE M
FEEME FETULERRE 1BEM HIHE =HREsA

EEDT—V
EEOE VR RIZBWT, %%%M?é CLIIERRERIT) ECIHEFICEE R LETLEY. L,
TR E WD LLE, PRI E EHEN R BT 5 2 L3 TF. K#ETIE, £, SEFIICET 5~

RIS W TR L £ 7. it,Mw&m IR AR B2 AR EIFET. RARAICIE, FETH
EREEREICONCELIERT AN O W CGEmN TEIUX EE LT T

HYHE L, LBITEONZEMIC L CWETOT, ZZ@EBEROBEZ< HWETR, &2 7o 558
HIHET L EERXTCVWET. HYEENFETARERREDOR TUITHEBEL TWLI DT TIEHY £HA. £
D=, FEPHUSCEEREIZET S FEaktteE 2z 2T 20T TEH Y FHA. BENRIET

FCTOE, THEDELHESTZHEEOr —R, REEZZHMELBE THRTHIL T, —HICHMEZIEDT-
WEEBEZTWET.

In business, demand forecasting plays an essential role in decision-making. However, it is rare that actual demand is
identical to the forecasted demand. This module discusses some issues related to demand forecasting and takes up some
ideas related to decision-making. The instructor hopes that we have some useful discussions on how to use demand
forecasting wisely for decision-making.

Since the instructor majors in travel behaviour analysis, examples used in this module include cases related to transport.
However, the basic ideas are applicable to other disciplines. The instructor is not familiar with all the details of demand
forecasting and decision-making. Therefore, this module does not provide an ‘absolute solution’ for the demand
forecasting and decision-making. The students and instructor will work together based on topics provided by the
instructor, cases provided by the students, and so on.
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Students will:

- Have an opportunity to think of demand forecasting and decision-making in their own business
- Bring some insights from the class discussion back to business

- Have a habit of thinking of demand forecasting and decision-making
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1. Issues related to demand forecasting 1

2. Issues related to demand forecasting 2

3. Decision-making

4. Case discussions

5. Factors difficult to measure (but important for decision-making)
6. Analysis on causal relationships

7. Analysing decision-makers’ choice behaviours (theory)



8. Analysing decision-makers’ choice behaviours (practical)
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Grading method

- A pre-class report (10%)

- A final report (60%)

- Contributions to class discussions (30%)
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As mentioned above. Tentative weights are in parentheses.
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http://www.b.kobe-u.ac.jp/~sanko/lecture-j.html
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